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Introduction

• This research seeks to illustrate the potential to increase the   
exposure of archaeology within Ontario through the use of   
outreach programming in cultural resource management and 
museums.  

• Through collaborations with local CRMs and museums there   
is a greater potential to provide a liaison between   
archaeologists and the general public. 

• A comparative analysis  between Ontario, British Columbia and  
Great Britain identifies the similarities and differences   
between government structures and types of archaeological  
outreach programs utilized within each region.

Figure 1.  Estimated Government Expenditures for Culture and Heritage 2008-2009. 

Figure 2.  Population Counts for Regions from 2006 Census.

Variation in Government Expenditures

• Variation in population versus expenditure may indicate 

differences in public interests within each region.

• Government expenditures could be influenced 

by overall regional wealth and the proportion of 

private donors.

• The diminishing resources for archaeological 

programs in some regions affect archaeological 

research and ultimately public access to that 

knowledge.

Government and Heritage
• Ontario and British Columbia are politically committed to investing in First Nations 

heritage, whereas Great Britain focuses on monument preservation. 

• In Great Britain the authority of the state plays a significant role in archaeology 

because they have to select monuments that merit protection through the Ancient 

Monument Act. 

• In Ontario and British Columbia there exists a protocol between Aboriginal peoples 

and archaeologists to make it a practice for archaeologists to consult with members of 

the Aboriginal community.  

• Government policies affect public awareness of archaeology in Canada. For example, the B.C. Heritage   

Trust was dismantled in 2003, leaving less funding for archaeological research, resulting in decreased    

awareness of First Nations archaeological heritage.11

Limits of Public Access to CRM
Canada:

• It is difficult to run a public archaeology program utilizing CRM companies because consultants have to fulfil  

obligations to clients quickly.12

• There is a lack of government support for public awareness. Currently there is no policy mandating the Ministry 

of Culture to make information collected by CRM companies available to the public.12

• Canada is politically fragmented, consisting of provinces, territories, pre/post contact periods, 

and languages that differ throughout Canada.  This results in limited standardization 

of national policies.

Great Britain:

• According to the Council for British Archaeology there is a shortage of skilled archaeologists 

with training in delivering public outreach programs.

• The low wages received by archaeologists, restricts recruitment efforts and imposes time 

constraints on practicing archaeologists.

• Local delivery of heritage protection reform requires an increase in the number of skilled workforce to educate 

volunteers to promote the conservation of historic monuments.14

Target Audience and Programs

• Case studies from Ontario and British Columbia 

illustrate an emphasis on programs for adults 

and children, while Great Britain places focus 

on adult and teen audiences.

• Participants in adult programs were generally 

based on voluntary interest by attendants, while 

child programming was more frequently 

associated with educational institutions.19

• Programs presented within each case 

study, such as child programs and 

demonstrations, suggest that these 

program types are well received and 

preferred by the public.

• Greater government expenditures in 

Great Britain and British Columbia enables the inclusion of a   

broader audience, such as teen internship programs.

Conclusions

• Further development of online resources for cultural resource  

management and museums has the potential to increase the  

accessibility of archaeological information to the general public.

• A range of audiences may be addressed through a multimedia   

format in conjunction with the archaeological content presented.

• The development of a collection loan program between cultural   

resource management and museums may promote Ontario  

archaeology with the display of archaeological finds in local   

museums.

• A collaboration of cultural resource 

management firms and museums with the 

Ontario curriculum, will allow for increased 

archaeological exposure to elementary and 

secondary students.

Museum Outreach Programming
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Films X X

Workshops X X X X X X

Events X X X X X X X X X X X X X X X

Walking Tours X X X X

Day Trips X

Travel Trips X

Demonstrations X X X X X X X X X X

Children programs X X X X
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Figure 3. Surveying at 

the Nursery Site, 

AhGx-810

Figure 8. Elementary school programming20

Figure 7.  Dundas 

Museum and Archives

Figure 9. Royal Ontario 

Museum21

Figure 4. Screening at the 

Nursery Site, AhGx-8 10

7

888 8 8 98

21 43 65

Acknowledgements:   A  special thank you to Meghan Burchell for her comments and editing.

Figure 5. Shell Midden, Gulf 

Islands National Park 

Reserve, BC13

Figure 6.  Museum outreach 

programming by program type 

and target audience.


